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Taarak Mehta Ka Ooltah Chashmah's Live
Quiz Lights Up the TMKOC Club House App

Ahmedabad, Sony SAB and
Neela Film Productions, the
makers of India’s longest-
running and most-loved family
entertainment show Taarak
Mehta Ka Ooltah Chashmah
(TMKOC), have successfully
concluded the show’s 18-day
live quiz, organised as part of
its 18th anniversary
celebrations. Held from 1st to
21st August, the quiz
witnessed participation from
millions of viewers across the
country, bringing fans together
to celebrate their favourite
show ‘TMKOC’, its characters
and the world of Gokuldham
Society. As the winners are
now being revealed, Rajvi
Nilesh Makwana and family
from Ahmedabad have been
announced among the winning
families. Hosted live on the

TMKOC Club House app, the
show’s official digital
companion, the quiz gave fans
across India an opportunity to
test their knowledge of
Gokuldham Society and its
much-loved residents in real
time. Beyond the quiz, the app
continues to offer fans exciting
rewards through mini-game
tournaments built around their
favourite TMKOC characters,
adding a fresh and interactive
dimension to the TMKOC
universe. Rajvi Nilesh
Makwana and family will get
an exclusive opportunity to visit
the iconic sets of Gokuldham
Society, witness the shoot of
Taarak Mehta Ka Ooltah
Chashmah up close and
celebrate the show’s 18-year
milestone with the cast as
stated in quiz terms.

Mangalam Global Enterprise,
Announces RangRaas 2026

AHMEDABAD, NEAT
Everyday, the consumer
wellness and personal care
brand from Mangalam Global
Enterprise Limited, has
announced RangRaas 2026, a
purpose led Garba celebration
that will bring together
Gujarat's festive spirit and a
shared commitment to
children's education. This
annual event facilitates a joint
celebration of having
underprivileged children
experience a unique garba
and will also help in their
education and development.
Commenting on the initiative,
Vipin Prakash Mangal,
Chairman, Mangalam Global
Enterprise Limited, said,
“Gujarat is at the heart of who
we are. Navratri, with its spirit
of celebration, togetherness

and the strength of Shakti,
represents so much of what
is distinctive about our culture.
RangRaas 2026 is our way of
celebrating these roots and
bringing people together for an
evening that reflects the
vibrancy of Gujarat, while also
creating an opportunity to
contribute towards the
education and development of
underprivileged children. We
look forward to bringing
Ahmedabad together for a
celebration with lasting
impact." (13-9)

Apparel Group Redefines India's Retail
Landscape with Carrefour's Ambitious Entry

Ahmedabad, Apparel
Group, a leading fashion and
lifestyle retail conglomerate,
announces the entry of
Carrefour into India with the
opening of the renowned
retailer's first flagship store at
H&S Mall, Boulevard Walk,
Greater Noida West, marking
the beginning of an ambitious
new chapter for both
businesses in one of the
world's most dynamic
consumer markets. Speaking
on the occasion, Mr. Patrick
Lasfargues, Executive Director
- International Partnership,
Carrefour, said: "Today's
launch marks a significant
milestone for Carrefour as we
officially begin our retail
journey in India. We see India
as one of the world's most
dynamic consumer markets,
underpinned by strong
economic fundamentals, a

rapidly evolving retail
landscape and immense long-
term potential. Our
partnership with Apparel
Group brings Carrefour's
global expertise with deep
local market knowledge,
creating a strong platform for
sustainable growth. This
flagship store is the first step
in our long-term ambition to
build a nationwide network
and a robust omnichannel
retail business that delivers
quality, value and convenience
to customers across
India."(20-4)

Turkish Airlines to Become Liverpool FC's
Main Club Partner from the 2027/28 Season

Ahmedabad,  Turk ish
Airlines, the airline that
flies to more countries than
any other, has announced
tha t  i t  w i l l  become
Liverpool Football Club's
Main Club Partner from 1
June 2027 with the airline's
logo appear ing on the
f r on t  o f  t he  men ' s ,
women's  and academy
shirts from the start of the
2027 /28  season .  The
announcement marks the
next chapter in Liverpool
FC's commercial history
and will represent the first
change to the Club's Main
Club Partner in 17 years.
From June 2027, Turkish
A i r l i ne s  w i l l  become
Liverpool FC's Main Club
Partner, bringing together
two organisations with a
shared international reach
and  a  commi tmen t  t o
connecting people around
the world. LFC's supporter
base  spans  eve ry
continent, while Turkish
Airlines connects people,

cultures and destinations
around the world through
its extensive international
flight network, flying to
more countries than any
o the r  a i r l i ne  f r om i t s
Istanbul hub. The new
partnership will also mark
a significant moment in the
history of the LFC shirt.
The front of the shirt is
one  o f  t he  mos t
recognisable positions in
world sport and one that
the Club has historically
reserved for long-term
and  mean ing fu l
partnerships. (20-4)

IICT and Netflix Announce Up to
80% Scholarships

Ahmedabad: The Indian
Inst i tute of Creat ive
Technologies (IICT) and
Netfl ix have announced
scholarships for 100
students, offering up to 80%
financial support across six
professional programmes -
two one-year diplomas and
four s ix-month
certificates.The programmes
cover Interactive Comics &
Sequentia l  Arts, Visual
Effects Mastery, Virtual Art
Department Content
Creat ion, Media Tech
Workflow, Art of Character
Animation, and E-Sports &
Gaming Management.
Applications open across
India till September 30 under
the Netflix India Storytelling
Init iat ive The init iat ive

follows Netflix Co-CEO Ted
Sarandos' meeting with
Hon'ble Prime Minister Shri
Narendra Modi during his
India visit and is supported
by the Netfl ix Fund for
Creative Equity.Netflix has
also helped shape the
curriculum for IICT's Visual
Effects Mastery and Media
Tech Workflow programmes
to align with contemporary
industry practices. (19-10)

Gestamp expands India
footprint with INR 523.7 crore

Ahmedabad, Gestamp, the
multinational specialized in the
design, development and
manufacture of highly
engineered metal components
for the automotive industry,
today officially inaugurated its
plant in Bhagapura, the
company's fifth production
facility in India. Located in the
state of Gujarat, one of the
country's leading automotive
manufacturing hubs, the
project represents an
investment of INR 523.7 Cr
across phases 1 and 2 and
reinforces Gestamp's long-
term commitment to India, a
market where it has been
present for 20 years. The plant

was officially inaugurated by
Francisco J. Riberas, Executive
Chairman of Gestamp; Antonio
López, CEO Asia; Glyn Jones,
Country Manager and
President of Gestamp India;
and Patricia Riberas, Chief
Corporate Officer. The
investment in the Bhagapura
facility underlines the
company's confidence in the
Indian market at a time when
global light vehicle production
is expected to decline in 2026
and Gestamp is maintaining
a selective investment
strategy that prioritises
growth markets while
containing overall capital
expenditure worldwide.    (19-10)

BPL Elevate 2026 Recognises
Inpharm Services

Surat, BPL Medical
Technologies, India's leading
medical equipment brand with
a rich 50-year legacy under the
BPL Group, has recognised
Inpharm Services under BPL
Elevate 2026, its annual
recognition platform celebrating
dealer partners for their
contribution to business
growth, customer service and
healthcare delivery. Anchored
by the theme ‘Rise Together’,
the initiative acknowledges
partners that play an important
role in expanding access to
medical technologies and
supporting healthcare
providers. Mr Kaushik Kothiya,
Managing Director – Sales,
Inpharm Services, said, “Our
association with BPL Medical
Technologies has strengthened
our ability to support healthcare
providers with reliable medical
equipment and responsive
service. This recognition under
BPL Elevate 2026 is a proud
moment for our team and
motivates us to further

strengthen our distribution and
service capabilities across
South Gujarat.” Commenting on
the same, Mr. Guruswamy
Krishnamoorthy, CEO, BPL
Medical Technologies, said,
“Inpharm Services has built a
focused regional presence
supported by dedicated sales,
distribution and service
capabilities. Its commitment to
customer support and timely
service makes it a valued
channel partner. (13-9)

PETRONAS Lubricants India and Tata Motors
Collaborate to Used-Oil Recycling Model

Ahmedabad, PETRONAS
Lubricants India, part of the
PETRONAS group and a
trusted name in advanced
automotive and industrial
lubricant technology, and
Tata Motors, India's largest
commerc ia l  veh ic le
manufacturer, have signed
a Memorandum of
Understanding (MoU) for
the responsible collection
and recyc l ing o f  used
automotive lubricants. The
two companies will pilot a
structured and scalable
mode l  s imu l taneous ly
across Maharashtra and
Tami l  Nadu.  The
co l laborat ion br ings
together  the
complementary strengths of
two industry leaders to
address  a  c r i t i ca l
sustainability challenge. It

also supports compliance
wi th  Ind ia ' s  evo lv ing
Extended Producer
Respons ib i l i t y  (EPR)
framework and advances
the country ' s  c i rcu lar
economy ambitions.

"Ach iev ing t rue
circularity in used oil begins
when re-refined base oil is
reintegrated into finished
lubr i cants .  Our
col laborat ion with Tata
Motors marks an important
step toward bui ld ing a
scalable model for used oil
circularity and reflects the
strength of our channel
network as we work to
signif icantly reduce our
carbon footprint across
operations," said Mr. Binu
Chandy, India MD, PETRONAS
Lubricants India, launching
the pilot project. (20-4)

Amreli, Three lions hunted
an animal on the Savarkundla-
Rajula highway in Amreli
district late at night. The
incident, which took place on
the main road near Ambardi
village, caused panic among
motorists passing by. The lions'
hunt caused long queues of
vehicles on both sides of the
highway, leading to a gridlock
situation for some time.

The hunting incident lasted
for more than 25 minutes.
While the motorists were
passing by, three lions caught
the animal on the road and
started hunting it. The video of
this incident has also gone viral
on social media.

3 Dalmatians tore
apart a live animal

in the middle of
the road

Surat


